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hen two teams pair up for a game of football, there

is often a lot of noise. The band plays, the fans cheer,
and fireworks light up the scoreboard. Obviously, the fans
are committed and care about the outcome of the game.
Just like fans at a footba rame, the owners of a business
want their business to “win” against their competitors in
the marketplace. While having our football team win can
be a source of pride, winning in the marketplace goes be-
yond pride and has many tangible benefits. Companies that
are winners are better able to serve customers, o provide
good jobs for employees, and to make more money for the
OWIIETS,

One such successiul company is Google, one of the most

visible COMPAnies on the Internet, Many of us cannot visit the

Web without first stopping at Google to power your search.

As one writer said, “Google is the closest thing the Web has

to an ultimabte answer machine.” And yet, Google i1s a free

tool—no one asks for your credit card when you use any of
Google's search tools. So, do you think Google has been a
successful company? Does it make money? How would you
know? Acco

accounting information tells us that Goo

helps to answer these questions. Google's
IS 4 Very suc-
cessful company that makes a lot of money, but not from you
and me. Google makes its money
from advertisers,

In this textbook, we will
introduce you to accounting,
the language of business, In this
chapter, we begin by discuss-
ing what a business is, how i
operates, and the role that

accounting plays,
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0 Dascribe the
nature of a
business, the role of
accounting, and
athics in business,

Nature of Business and Accounting

A business' is an organization in which basic resources (inputs), such as materials and
labor, are assembled and processed to provide goods or services (outputs) to customers.
Businesses come in all sizes, from a local coffee house to Starbucks, which sells over
%9 billion of coffee and related products each year.

The objective of most businesses is to earn a profit. Profit is the difference between the
amounts received from customers for goods or services and the amounts paid for the in-
puts used to provide the goods or services. In this text, we focus on businesses operating
to earn a profit. However many of the same concepts and principles also apply to not-for-
profit organizations such as hospitals, churches, and government agencies.

Types of Businesses

Three types of businesses operated for profit include service, merchandising, and
manufacturing businesses.

1 A complata ghossary of terms appears at the end of the vesxt







